




Our Mission

Bring an affordable and entertaining mobile shopping 

experience to billions of consumers around the world.



$2.5B
2020 Revenue

34% YoY Growth

107M 550k+

100+ 50k+

2020 Monthly Average Users
19% YoY Growth

Partner Merchants

Countries Wish Local Partners
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Revenue

$772 Million  +75% YOY

Gross Profit*

$443 Million  +57% Margin

Net Loss

($128) Million

*Excludes SBC

*Includes $389 million and 
$44 million of stock-based 
compensation (SBC) and 

related expenses for 
Q4 2020 and Q1 2021, 

respectively.

Adjusted EBITDA1

($79) Million  -10% Margin

• Q1 results exceeded high end of guidance on revenue and 

Adjusted EBITDA

• Total revenue growth accelerated from Q4 to 75% YoY 

• Core Marketplace revenue growth of 40% YoY accelerated 

from 4Q20 

• Core Marketplace Revenue per Active Buyer increased 

76% YoY

• ProductBoost revenue returned to YoY growth

• Logistics revenue increased 4x YoY

• Adjusted EBITDA improved YoY and QoQ

• CPG items listed for sale increased 110% YoY

• Wish Express listings increased 414% YoY

• Shipping related refunds down 43% YoY

• Wish Local orders reached 7% of volume

*
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Massive and growing opportunity in mobile ecommerce

Focus on large, underpenetrated value-conscious consumer group

Diversified revenues via services and geography

Strong data science advantage

Proprietary logistics platform

Multiple growth opportunities with new product expansion

Scaled platform with engaged global user base

2019: $1.3T global mobile ecommerce
2024E:  $2.4T global mobile ecommerce

1B+ households worldwide make less
than $75k income annually

Geography: 46% from Europe / 40% from US
Services: 72% Core Marketplace / 20% Logistics 
/ 8% Advertising

Cost-effective user acquisition, focused on 
high LTV customers

Faster times to delivery
Lower refunds

Wish Local opens up large growth opportunity
CPG and branded product expand catalog
Open Wish platform for logistics and marketing

100M+ MAUs across 100 countries
550k+ merchants, 50k+ Wish Local partners
Users spend 9 minutes per day on platform



$6.3T
2024E

$3.4T
2019E

2019 global ecommerce TAM

Global 
ecommerce is 
from mobile

63%

2024 estimated global ecommerce TAM





550k+
Merchants

100M+
MAUs

64M+
LTM Active Buyers





User targeting: Leverages our AI matching system and 
knowledge graph.

Multiple objective optimization: Optimizes platform 
growth, user experience and merchant return on 
investment.

Smart bidding and placement: Achieves favorable 
results and is easy to use.
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Logistics

20%

Core Marketplace

72%

ProductBoost

8%

2020 Logistics 

Revenue

Increased 

275% YoY
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Marketplace Logistics
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Lifetime Value Per Buyer by CohortAverage Revenue Per Active Buyer by Cohort
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Key drivers for improving engagement and monetization of users to maximize LTV

Expanding shipping solutions, improving reliability and reducing time to delivery

Earning customer trust with investments in support services

Continuing to offer attractive discounts and value

Enhancing the customer experience to make it more entertaining and engaging

Providing more user-generated content

Leveraging data science to drive personalization and targeted advertising



96%
90% 91%

77%

67%

2016 2017 2018 2019 2020

-30%

-12% -12%

-7%
-9%

2016 2017 2018 2019 2020



$21 

$146 

($94)

($60)

--

($132) ($135)

($211)

($127)

($217)

2016 2017 2018 2019 2020

Cash from Ops Adj. EBITDA

1.3%

1.1%

1.2%

0.6%

0.1%

2016 2017 2018 2019 2020



Q2 2021

(in millions, except percentages) Low High

Revenue $715 to $730

% YoY Growth 2% to 4%

Adjusted EBITDA* ($60) to ($55)

% of Revenue (8)% to (7)%

LONG-TERM FINANCIAL TARGETS

Revenue growth 25%+

Gross margin 70% to 75%

Sales & Marketing as a % of revenue 40% to 45%

Product Development as a % of revenue ~3%

General & Administrative as a % of revenue ~2%

Adjusted EBITDA margin 20% to 30%

* Wish has not provided a quantitative reconciliation of forecasted Adjusted EBITDA to forecasted GAAP net income (loss) 

for total Adjusted EBITDA or to forecasted GAAP income (loss) before income taxes for segment Adjusted EBITDA 

because the company is unable, without making unreasonable efforts, to calculate certain reconciling items with 

confidence. 

Please note, there remains considerable 

uncertainty around the macroeconomic 

environment and impact of the pandemic on 

Wish’s results. The outlook and long-term targets 

assume that the company will not experience any 

unforeseen significant changes in consumer 

behavior, disruptions to its merchant suppliers or 

logistical delays as a result of the pandemic or 

otherwise. The outlook and long-term targets 

provided are as of May 12, 2021.





Reconciliation of GAAP Net Loss to Non-GAAP Adjusted EBITDA

Quarterly Annual

Q1'20 Q2'20 Q3'20 Q4'20 Q1'21 2016 2017 2018 2019 2020

(in million, except percentages)

Revenue $            440 $            701 $            606 $            794 $            772 $         445 $         1,101 $         1,728 $         1,901 $         2,541 

Net income (loss) (66) (11) (99) (569) (128) (151) (207) (208) (129) (745)

Net income (loss) as a percentage of revenue (15)% (2)% (16)% (72)% (17)% (34)% (19)% (12)% (7)% (29)%

Excluding:

Interest and other income (expense), net (3) (5) 8 2 — 5 (10) (15) (19) 2 

Provision for income taxes — — 1 1 2 — — — 1 2 

Depreciation and amortization 2 3 4 3 2 2 4 8 10 12 

Stock-based compensation expense — — 9 381 37 7 8 2 2 390 

Employer payroll taxes related to stock-based compensation expense — — — 8 7 — — — — 8 

Remeasurement of redeemable convertible preferred stock warrant liability 15 28 12 55 — 5 70 — 3 110 

Other items 1 1 1 1 1 — — 2 5 4 

Adjusted EBITDA
$             (51) $              16 $             (64) $           (118) $             (79) $        (132) $           (135) $           (211) $           (127) $           (217)

Adjusted EBITDA margin
(12)% 2% (11)% (15)% (10)% (30)% (12)% (12)% (7)% (9)%

Reconciliation of GAAP Gross Profit to Non-GAAP Gross Profit

Quarterly Annual

Q1'20 Q2'20 Q3'20 Q4'20 Q1'21 2016 2017 2018 2019 2020

(in millions, except percentages)

Gross profit - GAAP $        284 $        493 $       365 $       452 $       437 $      314 $        896 $        1,450 $      1,458 $     1,594 

Gross margin - GAAP 65% 70% 60% 57% 57% 71% 81% 84% 77% 63%

Stock-based compensation expense — — — 35 5 — — — — 35 

Employer tax related to stock-based compensation expense — — — 1 1 — — — — 1 

Gross profit - non-GAAP $        284 $        493 $       365 $       488 $       443 $      314 $        896 $        1,450 $      1,458 $     1,630 

Gross margin - non-GAAP 65% 70% 60% 61% 57% 71% 81% 84% 77% 64%


